ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« EMNIXEIPHMATIKOTHTA« KAINOTOMIA

a3 Epyanciodnikn
J AViaywvVIOTIKOTNTAS

A MIKPEZ & NMOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon CONVIN - ZYNEAPIAKH TOYPIZTIKH EKAOTIKH KAI TEXNIKH ANQNYMOZXZ ETAIPEIA nou
edpevel oTnv nepipepeia ATTIKHZ evtaxbnke otn dpaon «EpyaAeiofnkn AvTaywvioTikOTNTac» npoidnoAoyicuou 400
ekar. Eupw. H dpdon oToxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG TWV HIKPWV Kal MOAU HIKPWV EMIXEIPNOEWY,
enevoUovTag oToV NApaywylko EKOUYXPOVIOHO TOUG, TNV UIOBETNON OUCTNUATWY TUNonoinong & nigronoinong, kKabwg
Kal o€ branding kal yneiakn npoBoAn.

O ouvoAIkOC npolnoAoyiopoc TNG enévduonc €ival 199.798,16 € sk Twv onoiwv n dnuoaoia dandavn avePXeETal O€
99.899,08 € kal ocuyxpnuaTtodoTeiTal and Tnv EAAAGda kal To Eupwnaikoé Tapeio Mepipepeiakng AvanTtu&ng Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoiegital, nepiAapBavel enevOUOEIG

OTIC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

v MioTonoinon MpoidvTwy — Ynnpeoiwv — Aladikaoiwyv
v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v/ MioBoAoyIkO kKOOTOG epyalopevwy (VEO NPoowniko)

MEow TNG CUHHETOXNG OTNn ApAdon, N enIXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoopiag TnG

v gvioxuon Tng eEwoTpPEPEIag

v/ ENEKTAON TNG Ayopdg PE TN NPooBnKn VEWV NMpoiovTwyv & unnpeciwv
v €€a0@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UNNPETiEG

v au&non TNG NnapaywylkoTnTac & BeATiwon AEIToupyikwv d1adikaciwv
v/ gvioxuaon TNG ENIXEIPNPATIKOTNTAG

v/ dnuioupyia / d1aThpnon noloTIKWV BE0EWV epyaaiag

Me Tn oupBoAn Tou EMAVEK gvioxUBnke n enixeipnon ano@epovtag opeAn oTnNV avTaywvioTIKOTNTA TNG XWPaAg Kabwg

KAl gTnV TOMIKA olkovoia.
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Me tn ocuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



